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What is MyVoice?

Nationwide text message poll that empowers
adolescents and young adults to voice their opinion on
Important policy issues.
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Stakeholders Youth Text Message  Knowledge Policy
Polls

Connecting youth perspectives to researchers,
practitioners, and policymakers to improve policy and
programs that impact youth

https://hearmyvoicenow.org/ MY (
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MyVoice Methodology

 Youth aged 14-24 years

« $1 per weekly survey completed

 4-5 open-ended questions per
survey

« 8-12 surveys per “phase’

» Rapid data collection and analysis

* Prompt dissemination to
stakeholders

DeJonckheere et al., 2017

LSl Cited By (2) | Tweetations (19) | Metrics

& Protocol

MyVoice National Text Message Survey of Youth Aged
14 to 24 Years: Study Protocol

Melissa Delonckheere!, PhD ; Lauren P Nichols', MPH ; Michelle H Moniz®3, MD, MSc ;
Kendrin R Sonneville?, ScD, RD ; VG Vinod Vydiswaran® ’E‘, PhD ; Xinyan Zhauﬁ, MS ;

Timothy C Guetterman'3, PhD ; Tammy Chang":", MD, MPH, MS

METHODOLOGY
aka HOW
MYVOICE

WORKS

DIETARY
SUPPLEMENT
USE AND
REGULATION

BATHROOM
POLICIES

YOUTH, PILLS,
AND THE
OPIOID CRISIS

ESSENTIAL
HEALTH
BENEFITS

U.S. ELECTION
STRESS

MY (V. (

TRANSGENDER

n

im




MyVoice Phases

Active Phase Active Phase

Analysis, dissemination, recruitment

Weekly surveys: 8-12 weeks
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Example Surveys

What are reasons some people under the age of 21
drink alcohol?

Do you think people under 21 should be allowed to drink
alcohol? Why or why not?

Zero proof alcohol drinks are drinks like beer, wine, and

liguor that are made without alcohol or with the alcohol

removed/reduced to almost zero. What have you heard
about these, if anything?

Do you think people under the age of 21 should be
allowed to buy zero proof alcohol drinks? Why or why
not?

How might access to zero proof alcohol drinks influence
alcohol drinking behaviors of young people?

eee00 Sprint LTE 4:08 PM 75% )

{ Messages MyVoice Details

Which organ of your
body do you know the
most about? Where did
you learn about this
organ?

my lungs because i have
asthma so i learned a lot

about how they were
affected by it

What, if anything, have
you heard about kidneys
and what they do in your
body?

they process toxins and
are really important
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By the Numbers

»

»

»

»

»

8 years of amplifying youth voice

78% average survey response rate

55+ peer-reviewed publications

70+ posters and oral presentations

120+ student, academic, and institutional collaborators

»

28 UM departments or external organizations
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OBJECTIVE:

To understand poll characteristics associated with
response rates in MyVoice surveys



Data Source

MyVoice survey data from 2018 — 2024
 Distinct participants, demographics, and active phases assessed

« Data available for 120 surveys

 Surveys grouped into 11 topic categories




Data Analysis

Response rates (RR) calculated for each survey

Survey completeness calculated for each survey

* # questions answered per survey / # questions asked per survey

RR and completeness calculated by week of phase and topic category

RR and completeness compared by week of phase and topic category

using Chi-squared tests (alpha=0.05)



Participant Characteristics (%)

Age, mean (SD) 18.5+3
Gender identity
- 3,185 youth participants Male DB
_ Female 1359 (43)
* Average number of active Other 262 (8)
phases per participant: 3.6 + 3.1 Race
: Asian 332 (10)
: A” 50 StateS and 2178 le COdeS Black or African American 330 (10)
represented Mixed Race 244.(8)
«  34% of participants from Midwestern Other Race 100 (3)
states White or Caucasian 2171 (68)
- 42% low socioeconomic status Ethnicity "
. Hi [ 389 (12
based on receipt of free/reduced e
Non-Hispanic 2792 (88)

lunch or SNAP
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Survey Characteristics

Median of 11.5 surveys per phase
Range: 6 - 12

584 questions across 120 surveys

Average survey response rate = /8% * 9%
Range: 55% - 93%

Average survey completeness = 95% * 2%
Range: 85% - 98%
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Topic Categories

Category
COVID-19
Diet/Nutrition
Digital Life
Education/Future
Healthcare
Lifestyle
Logistical
Mental Health
Policy
Reproductive/Sexual
Substances

Surveys, n (%)
11 (9)
12 (10)
9 (8)
7 (6)
13 (11)
20 (17)
7 (6)
8 (7)
8 (7)
17 (14)
8 (7)

Example survey topic
Social distancing, COVID-19 vaccines
Body positivity, Weight loss advertising
Influencers, Generative Al
Health education, Standardized testing
Telemedicine, Dental health
Sun protection, Distracted driving, Food insecurity
Demographic updates, Engagement
Stigma in mental health, Youth resilience
Transgender sports participation, Active shooter drills
Abortion policy and access, STI testing and treatment
JUUL, Fentanyl
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Response Rates by Week
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Response Rates by Week

90%

85%
S
Q
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Q
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P <0.001
70%
0 2 4 6 8 10 12
Min RR: 72% Week of Phase

»No statistically significant difference
in survey completeness by week

Max RR: 86%




Response Rate by Topic

COVID I ———

Logistical
Substances

Policy

Education/Future

Reproductive/Sexual

Min RR: 74%
Max RR: 85%

Digital Life
Lifestyle
Healthcare
Diet/Nutrition

Mental Health

60%

65%

70% 75% 80%
Response rate (%)

" 15+ surveys
B 10-14 surveys

7-9 surveys

P <0.001
85% 90%
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Survey Completeness by Topic

COVID
Substances
Diet/Nutrition
Policy
Reproductive/Sexual
Logistical
Healthcare
Education/Future
Lifestyle

Mental Health
Digital Life

90%

91%

92%

93% 94%
Completeness (%)

95%

" 15+ surveys
B 10-14 surveys

7-9 surveys

P=0.03
96%  97%
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Conclusions

* Respondents represent many backgrounds and geographies
and participate over multiple phases (~3 phases)

* MyVoice surveys have consistently high response rates (Avg
78%) that decrease by ~1% each week

* Topic categories have significantly varied response rates

» < 2% difference in completeness by topic or week - If
participants answer, they answer all questions



Implications

Current practices Potential future directions

» Short survey length
» Phase based polling

» Simple and direct language
» Reminder prompts

» Youth feedback and rating

system
» Sallient topics
» #Wehearyou — sharing back

@ @ 0 ® @ % 4] @ @ @ 3 @ MYV O | € E

Ask important topics early
Easier/fun topics later
Increase incentives for later
surveys
More engagement mid-phase
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https://hearmyvoicenow.org/ MY

To the MyVoice youth for their
continued participation in our
research and to the community of
researchers who work with us on
guestion development, analysis,
and dissemination.
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Questions

https://hearmyvoicenow.org/ MYV O 1 CE



Community Impact
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Funded by the Washtenaw County Public Safety and Mental Health Preservation Millage




State-level Impact

THE 190TH GENERAL COURT OF THE

COMMONWEALTH OF MASSACHUSETTS

Bills & Laws Budget Legislators Hearings & Events

« BILL H.1195

190th (Current)

AN ACT PROTECTING CHILDREN FROM HARMFUL
DIET PILLS AND MUSCLE-BUILDING SUPPLEMENTS

By Ms. Khan of Newton, a petition (accompanied by bill. House, No. 1195) of Kay Khan and others for legislation

prohibiting the sale of dietary supplements for weight loss or muscle building to minors under the age of 18 . Public
Health.

Presenter: Kay Khan

B View Text

Status: Referred to Joint Committee on Public Health
& Print Preview

Download PDF
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National Impact

THE PROMISE OF
ADOLESCENCE
Realizing Opportunity
for All Youth

The National Acodenmics of
SCIENCES + ENGINEERING * MEDICINE

PROMOTING POSITIVE
ADOLESCENT HEALTH
BEHAVIORS AND OUTCOMES
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